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newsletter or tip of the 
week, please visit their 
website at www.swpp.org. 

CCNG is the other 
association we are 
involved with.  Since 
1991 they have had 
the unique focus of 
providing educational 
information and face-
to-face networking 
through a 
membership 
organization. For 
people who manage 
and support customer 
care and contact 

center organizations, they 
provide a unique network of 
professional peers and 
trusted advisors who 
actively share their 
knowledge and experience 
on all issues that impact 
performance.  

As a CCNG Corporate 
Partner, Bay Bridge has 
made an ongoing 
commitment to support the 
organization’s members and 
its mission. Through face-to-
face meetings and events, 
special-interest 
presentations and 
workshops, member-to-
member communication 
tools, and members-only 
forums we are investing our 
expertise and experience to 
become a core part of the 
organization. 

At Bay Bridge, we want to 
increase our involvement in 
the issues that matter most 
to those in the contact 
center industry.  We want to 
be a part of the 
conversations 
and networking 
that take place 
among industry 
professionals 
and we feel 
that 
involvement in 
industry 
associations is 
one of the best 
ways to do so. 

There are many contact 
center associations to 
choose from.  Each has its 
own flavor and area of 
influence. 

We are currently corporate 
sponsors of the Society of 
Workforce Planning 
Professionals (SWPP) and 
the Call Center Network 
Group (CCNG).   

SWPP is a membership 
association that focuses on 
facilitating the education 
and networking of workforce 
planning professionals.  The 
association currently has 
over 1100 members from 
approximately 700 
companies around the 
world.  Vicki Herrell, 
Executive Director of SWPP, 
manages the day-to-day 

operations of the 
organization.    

SWPP members have 
access to the organization’s 

quarterly newsletter, tips of 
the week, SWPP Meets 
(regional networking 
meetings), member online 
forums, member-only areas 
of the website, one free web 
seminar/year from The Call 
Center School, and 
discounts on CWPP 
certification and the SWPP 
Annual Conference. 

Bay Bridge participates with 
SWPP in a variety of 
ways.  We submit articles to 
their quarterly newsletter, 
sponsor and speak at their 
Annual Conference, 
contribute Tips of the Week, 
and send out a couple of 
emails to the membership 
body each year. 

For more information on 
SWPP or to sign up to 
receive the electronic 
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June 16: Newsletter 
Distribution 

July 1: July Editorial 
Content 
Submission Due 

July 23: Customer 
Corner 

July 29: “Bridging the 
Analysis Gap” 
Webinar at 1pm 
EDT. 
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